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Ron has dedicoted his

over two decade coreer

to helping clent s achieve
success He's haned his

skills in o variety of top
management and creative
pasitions including President
& Sc Partner of U! Creative
He's put histalents to

work for suchbrands os
AGPS Management (Irving
Azoff), Burton, NASCAR,
Nike, SeaWorld Porks &
Entertoinment, Seymour
Duncan, and West Coast
Choppers Ron's leodership
is also utilized in serving
onthe Advisary Boards of
Cedarville Univer sity ond the
School of Advertising Art

With 20 years under his belt,

Ike hos earned a respect by
having led crective ot the
most respected agencies in
the Midwest and amassing
over 60 Addys including
Baest of Show. His skills have
been topped by the lkes

of Airstream, Cedor Fair
Entertoinment, 1 Petermon
Ca, LexisNaxis, MetLife,
Paramount, and Teradata.
Healso serves on the
Advisory Boards for Dayton
History ot Carillon Park, the
School of Advertising Art
and leads the charitable
marketing initiotives for the
Concours d'Elegonce ond
Humane Society

For over 25 yeors Veit
has helped dlients bring
their visions to ifethrough
custom and interactive
axhibitions for museums,
themed and immersive
environments as well as
tradeshows. His body of
work includes such clients
as Coca Colo, US Ar
Force Museum, Darden
Restouronts ond the
United Stotes Hoocoust
Memaorial Museum. With
a commitment to
exceeding expectations,
Veit strives to recte o
unique experience with
each prgect.

Michoelis o dedicoted leader
with over 25 yeors of axperience
in attmaction devebpment,
master plnning, operaton,
retail, morke §ing, design, profit
growih and stotegic pbnning
as VP for Anheuser Busch
Theme Porks and Project
Manager for Schiiterbachn
Vocaton Viloge Hehas o
proven ability to enhance
aftroction reverwe fiough
aperabons, architectural
interor design, Yroffic flow, and
retoil* aulinary oppodtunities.
Ha's served os Chair of Konsas
Gity CVB, Vice Chair for Son
Anfonio CVB, and the Board
of Directors for Taxas Trowel
industry Association

With the experience on
both the consultont and
chient side of business,
Jumana has gamered
over 25 years of themed
entertoinment master
plonning, attraction
design ond animal habitot
design. Having served as
Busch Entertoinment’s
Corporate Director of
Creative Development
for 10 years supplements
her recognized expertise
in the design of zoos,
aquariums, theme porks
and water parks.

In 2008 as Max & Erma’s
President/CEQ Rob
completed 18 years with the
brand he built fram 13t0 107
locatons «42 franchzes. Over
his coreer he's served as: Unit
Level Mgr, Store Opening
Mg, Regional Mgr, Chief
Development Officer, and 11
yearsas VP of Franchising.
His strengths include:
franchising licensing recl
estote, construction, copitol
expenditures, corparate
growth, and jontventures.
Today he streamines culinary
operating systems, improves
cost structures, and focilitotes
the concepts marketing model

.

For over two dacodes
Linnea has worked with
entmpmneurs, siortwp
struciures, investor-backed
businesses, and
nonprofits. She began

asa senior manager for
Pricewaterhouse Coopers
and Delaitte, which leod to
VP and Director of Wadlth
Planning for Fif#h Third
Bark. Todayshe provides

strategic financial, operating,

and capitd guidance...
specializing in complex
transitiond projects.

A fruerdling stone, Ngel
has toured the warld ower
countless §mes following
headlining octs for over three
decades. Known acrass the
indusiry for his unconny
abiity to copture the inner
saul, Ngel has been the
celebrites top pickwhen it
comes fo copturing those
maogic moments in studo,

on stoge, and on the rood.
Born in Englond, mised in
Amsterdom, andresiding in
Californio; Nigel can awrmently
be found with mcent touring
acts lke Avenged Sevenfold,
Metol God Ozzy, or coming
altrockheroes The Sick
Puppies. Oid we menton
you'll bwe his accen®?



Master Planning
Conceiving the big-picture
organization and
parameters of the project,
ensuring that all elements
work in concert to elevate
one another.

/ : Marketing Development
Strategic selection
of touchpoints and creative
development of messaging
andimagery to connect
with audiences and move

Design Management them to action.
Ensuring consistent

application of the project's
core design ideas,
throughout the creative

process and beyond.

Graphic and
Signage Design
Providing more than
information and direction

creating mood
and character.




-'J"J‘ﬁ'l ~x

-

ok
-




french 6ull

by Jockie Shapiro







‘me
]

g 5 S &/

Y,







\ ‘\.. "1';‘1 25
A W= > Tk

—

,i\ ‘3.\ T Y0
- “"'1'_" /\’







W " ) aw Pe
———————

OFTIRUS mALES MR ARY BAW
B S Y o < P
P e

e o W - T W

e < P Wi ) @ rwronen

CURRDNILY MLAYING










R

CRT TR s
(S












‘* )v..‘.".‘.'.jﬁiu,"ﬂ } '

' 3 it
i ..)m i |'.‘ N3 R ‘D’--’




ans
s
tellavh ',A";ger‘ b

b 2 people like is.
Susan Heitz Hartman
could 9o’ )

Uess

.‘.“

Trat's awesomet

ayer W

james S
gource.

famas\'vc re

W
iy

e

///ﬂ‘?’
& .










AN’S COUNTRY

~
) |

(

r+

& S







P CRAMMY
: MUSEUM

AT L.A LIVE




-, . -
B8 L0S ANGELES £




introducing? | | Ki
: Kln?s lfland\‘;__) ‘ - Bl I

2012 Group Information Guide

EAT.SHOP. PLAY. EARN.
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Get 6ol Pass Perks at 2 Season Pass Price... but only entil May 28th!

FREE PADONG | EARLY RIDE TINES | SRINGA FRIEND DAYS § FREE HAUNT ADMISSION
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